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NEED MOTIVE TOURISM LITERATURE REFERENCE

Physiological Relaxation Escape, relaxation, relief of tension. sun-lust,
physical. mental relaxation of tension

Safety Security Health, recreation, keeping oneself active and
healthy for the future

Belonging Love TFamily togetherness. enhancement of kinship
relationship. companionship. facilitation of
social interaction, maintenance of personal ties,
rcots, ethnic, show one’s affection for family
members. maintain social contacts

Estesm Achievement Convince oneself of one’s achievement, status,
show one’s iportance (o others, prestige. social
recognition. ego-enhancement.
professional/business, status and prestige

Self- Be wue to| Exploration and evaluation of nature, self-

actialization one’s self discovery, satisfaction of inner desires

To know and | Knowledge Cultural, education. wanderlust. interest in

understand foreign areas

Aesthetics Appreciation Environment, scenery

of beauty
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MOTIVATORS HYGIENE FACTORS
The Job Itself Environment
Achievement Policies and administration

Recognition for accomplishment

Supervision

Challenging work

Working conditions

Increased responsibility

Interpersonal relations

Growth and development

Money. status, security
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Table 3 Herzberg’s Hygiene and Motivation Factors Applied to Guest Satisfaction (Balmer
and Baum. 1993: 33)

True Motivators/Satisfiers Hygiene/Maintenance Factors (Tangible
(Intangible services) Products)

Recognition by staff Pricing

Sense of belonging Facilities- cleanliness. size, variety
Flexibility by hotel “Freebies™/Extra

Service orientation
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