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" Marketing Research

" Technology

* Destination Marketing
° Market Segmentation
" Consumer Behavior

" Demand Forecasting
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'® Perishability

"* Heterogeneity
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Hospitality marketing research by subject (N=223)

Subject Hospitality Tourism Total (N=223)
(N=197) (N=126)
it Yo n Yo 1 Yo

Marketing environment
Consumer/traveler behavior®

Satisfaction/complaining behavior/recovery 13 134 13 10.3 26 11.7
Perceptions/performance evaluations 6 6.2 6 4.8 12 54
General consumer/traveler characteristics 3 3.1 4 3.2 7 3.1
Information search and processing 1 1.0 4 3.2 5 22
Attitude/motivation/pull-push factors 0 0.0 4 3.2 4 1.8
Choice theory and utility models 2 2.1 2 1.6 4 1.8
Tipping 4 4.1 0 0.0 4 1.8
Image/symbolization 1 1.0 3 24 4 1.8
Perceived risk/terrorism/safety/security 0 0.0 3 24 3 1.3
Sensation/novelty/variety seeking 1 1.0 2 1.6 3 1.3
Perceived value 0 0.0 2 1.6 2 0.9
Persuasion 1 1.0 0 0.0 1 0.4
Legal, political, and economic issues 2 2.1 0 0.0 2 0.9
Ethics and social responsibility 0 0.0 0 0.0 0 0.0
Marketing functions®
Management. Planning, and strategy®
Market segmentation/positioning/targeting 15 155 27 214 42 18.8
Consumer relationship marketing/CRM/loyalty 10 10.3 7 5.6 17 7.6
Service quality and delivery 5 5.2 7 5.6 12 54
General marketing strategies 0 0.0 3 2.4 3 1.3
Business relationship management 1 1.0 2 1.6 3 1.3
Branding/brand extensions 1 1.0 1 0.8 2 0.9
Electronic marketing/Website/Internet, 8 8.2 8 6.3 16 72
distribution
Sales, demand, and capacily management/ 4 4.1 8 6.3 12 54
forecasting
Pricing/revenue/yield management 2 2.1 5 4.0 7 3.1
Products, services. and destinations in general 4 4.1 1 0.8 5 22
PR and crisis management 2 2.1 3 2.4 5 22
Sales promotion 2 2.1 0 0.0 2 0.9
Advertising 3 3.1 1 0.8 4 1.8
Internal marketing/empowerment/training 3 3.1 0 0.0 3 1.3
Personal selling 1 1.0 0 0.0 1 0.4
Physical distribution 0 0.0 0 0.0 0 0.0
Marketing research
Research methodology 1 1.0 5 4.0 6 2.7
Information technology 1 1.0 3 2.4 4 1.8
Theory and philosophy of science 0 0.0 0 0.0 0 0.0
Special marketing applications
International and comparative 0 0.0 2 1.6 2 0.9
Nonprofit, political, and social causes 0 0.0 0 0.0 0 0.0

(055 g5, glin Cumyd ) %00 5 oale lio 5l 413,521 ooy Jgur
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™ Metin Kozak and Luisa Andreu
™ Yasar Sari, Metin Kozak and Teoman Duman
" Central (Computeral) Reservation Systems (CRS)
Ak3 .
Abraham Pizam
" Global Distribution Systems (GDS)
™ .
Orbitz
™ Electronic Global Distribution Systems (EGDS)
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Hospitality and tourism marketing research by industry application (N=223)

Targetl industry Hospitality (N=97) Tourism (N=126) Total (N=223)
n Yo n Yo i Yo
General tourism destinations/organizations 23 23.7 99 78.6 122 547
Hotel/lodging 28 28.9 5 4.0 33 14.8
Restaurant/foodservice 22 227 8 6.3 30 13.5
General/multiple industries 12 12.4 1 0.8 13 5.8
Resort/convention/conference/timeshare 6 6.2 6 4.8 12 54
Casino/gaming 6 6.2 3 24 9 4.0
Adrline 0 0.0 4 3.2 + 1.8
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™ Amalgam
ra .
Synergic
*' Destination Management (Marketing) Organizations (DMOs)
*' Small and Medium size Enterprises (SMEs)
" 1As : Attractions , Accessibility , Amenities , Available packages , Activities , Ancillary services
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Average annual
Base Year Forecasts growth rate (%)
1995 2010 2020 1995-2020

Total 565 1,006 1,561 4.1 100 100
Africa 20 47 77 5.5 36 50
Americas 109 190 282 39 193 181
East Asia/Pacific 81 195 397 6.5 14.4 254
Europe 338 527 717 3.0 59.8 459
Middle East 12 36 69 7.1 22 44
South Asia 4 11 19 6.2 0.7 1.2
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